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ConiokyJbTYpHHMI THIIAK JIJI0BOI0 Y0JI0BiKA
(Ha maTepiaji aMepUKaHCHKUX MeaiauKepedt)

Y ueHTpi yBaru HayKOBIIB TNepeOyBalOTh pIi3HI BUIU CTEPEOTHIIIB, IO
(GhopMyIOThCS B MPOIIEC OIIHHOI KaTeropisaiii 3 BUKOPUCTaHHSM MOBHHMX 3HAaKiB.
CollOKyIBTYpPHI CTEPEOTUIIH € BepOalli30BaHUMHU KOTHITUBHUMHU CTPYKTypamu, siKi
PENpPE3eHTYIOTh CIPOIIEHI W KOHBEHIIOHAIbHI 00pa3u I1HAMBIAIB, TPYI 1 SIBUII
NEBHOTro cycniibcTBa. COILIOKYJBTYPHUM THUIAX € CTEPEOTUIIOM IMpEACTaBHUKA
MEBHOI COIiabHOT KaTeropii, sika OLIHIOEThCS BIAMOBIAHO 10 T€HEPHUX CTaHIaPTIB
cycnuibcTBa. PenpeseHTaliss  COLIOKYJIBTYPHOTO THUNAXY Y  MEAiaJuCKypcCl
peani3yeTbCsl 4epe3 CHUHTAKCUYHI OJMHMII 1 HOMEHM, SIKI y CTHCHI ¢opmi
JEKCUYHUX OJMHHUIb PENPE3CHTYIOTh THUMAX Yy IUCKypci. MeTorw IpOornoHOBaHOI
CTaTTI € TMpEe3eHTalllsl Pe3yJbTaTiB JOCTIIKEHHS O3HaK, SKI O0OYMOBIIIOIOThH
BepOaizaIiio COIIOKYJITYPHOTO THUIAXY JUIOBOIO YOJOBIKA y aMEPUKAHCHKOMY
MEeIIMHOMY JUCKYypcl. BiAMOBIAHO 10 METH NOCHIKEHHS OyJio 31MCHEHO aHai3
MOBHUX 3ac001B penpe3eHTallll TUIaxy 13 3aCTOCYBaHHSAM MeTOAiB MOTHUBALIMHOTO 1
CEMaHTUYHOTO aHajlizy. Y pe3yJbTaTi aHali3y CXapaKTepU30BaHO HOMIHATHBHI
OJIMHUIIL, SIKI BepOai3yl0Th THUMNAX JUIOBOTO YOJIOBIKA y MEIIHHOMY JHUCKYpCl
Cnonyuenux IlratiB. 3’scoBaHO, 1110 HOMEHM THUIAXy BUHHUKAIOTh 3a
MeTaOprUYHOI0, METOHIMIYHOIO 1 ajlo3WBHOIO cTpaTerisiMu. [Hdbopmaiis mpo
COLIIAJIbHY KaTeropito, sika KOJyeTbCsS Y HOMEHAX TUIaXy, PO3TOPHYTO MPEICTABICHO
Yy CHUHTAaKCUYHUX CTPYKTypax MEIIAHOTO AUCKYpPCY. YCTaHOBJICHO, IO MEIIAHUINA
IHTEpeC A0 TUMAXY JA1JI0BOrO YOJIOBIKA BiOOpaXXaeThCsl y BUHUKHEHH] JepUBaLIiHOT
napajurMd MOro HOMEHIB. BusiBIIEHO, 1110 HOMIHAIA COLIOKYJIbTYPHOTO THIAXY
IIJ0BOrO YOJIOBIKA B aMEPUKAHCHKOMY MEIIMHOMY JUCKYpCl BIIOYBA€eThCS 3a
03HAaKaMH KOHCEPBATUBHOI'O CTUJIIO OZSATY, COL[IaIbHOTO CTaTyCy, KOH()OPMICTCHKOTO
CBITOIJIAly 1 MOBEIIHKM YCHIIIHUX YOJIOBIKIB, SIKa CHPUMMAEThCS HECXBAJbHO B
aMEpUKaHChKOMY CYCHUJIbCTBI. BUSBIEHO, 1110 BUHUKHEHHS PI3HMX HOMEHIB Ha
MO3HAYCHHSI TUMAXYy J1JIOBOIO YOJIOBIKA 3YMOBJIEHO 1JI€0JIOTTYHUMH HACTaHOBAMHU
CYCIJILCTBA Y IEBHUH ICTOPUYHUMN TIEPIOI.

Ku1104o0Bi cj10Ba: COMOKYIBTYpHUIM THUTIAX, JUIOBOM YOJIOBIK, HOMEH, CTpaTerii
HOMIHAI[lT, HOMIHAIliiHa O3HAaKa.

Beryn
CyuacHi JIHTBOKOTHITHMBHI JOCJIPKEHHS CIPSIMOBaHI Ha BHUBYCHHS
3aKOHOMIPHOCTEH BepOasti3ailii 3HaHHS MPO COLIOKYJbTYpHI KaTeropii y
HalllOHAIBHUX KyJbTypaX. Jlo Kareropiid, 1o yHOpsSAKOBYIOTh 3HAHHSI,
OTpUMaHE 13 CYCHUJIBHOTO CEpelOBHINA B TMpOLECl IMi3HAHHS, IO
BIIOYBAEThCA Y B3a€MOJIII KOMYHIKATUBHOI 1 KOTHITMBHOI ISUIBHOCTI 3
BUKOPUCTAHHSIM MOBHHX 3HaKiB, HaJCXaTh COINIOKYJbTYPHI CTEPEOTHUITH
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(Tomasello, 2003: 47-59). COLIOKYIBTYpHI ~ CTEPEOTUIIA €
BepOaIi30BaHUMHU KOTHITUBHUMHU CTPYKTYpaMmH, SIKI PENpe3CHTYIOTh
CIIPOILEHI ¥ KOHBEHIIOHAJbHI 00pa3u 1HAWBIAIB, TPYI 1 SBHUI MEBHOTO
cycnuibetBa  (Lyubymova, 2022). CoIioKyJAbTYpHUM  THUMAXK €
CTEPEOTHUIIOM, III0 BUHUKA€E B TIPOIECI  OI[IHIOBAHHS MpPEJACTaBHUKA
MEBHOT'0 CYCIUIBHOTO CEPEJOBUINA BIAMOBIIHO J0 F€HAECPHUX CTAHAAPTIB
cycrnuibcTBa. lledt pI3HOBHJ CTEPEOTHUINIB € CHPOIICHUM 00pazom
1HIMBIJIIB, SKUM IIpUTaMaHHI II€BHI CTaTyCHO-POJILOB1 O3HAKH.

3acobu macoBoi iHGOpMaIl CTBOPIOIOTh OCOOJIMBHI JIGKCHKOH 1
CUCTEMY acOIllIaTUBHO-00pa3HUX 3ac001B B1IOOPAKEHHS COLIIOKYIBTYPHUX
TUMAXIB, fAKl (YHKIIOHYIOTh Yy MEIIaJUCKypCl SIK CBOEPIAHI 3HAKHU
OMOBJICHUX LIHHOCTEHN 1 COUIOKYNbTYpHUX Tpaauiii (Mapuumuna, 2018:
236). JleckpunTuBHI 1 OIIIHHI XapaKTEPUCTUKH  BepOali30BaHUX
COIIIOKYJIbTYPHUX THUMAXiB YTBOPIOIOTh B3a€EMO3B’SI30K 1 MPOSIBIISIIOTHCS Y
pi3HIN Mipi Ha JEKCUYHOMY piBHI 1 Ha piBHI guckypcy (Niebrzegowska-
Bartminska, 2013: 207). PenpeseHTalisi COLIIOKYJbTYPHOIO THUIAXY Yy
MEIIAIUCKYpPCl peali3yeThCsl 4Yepe3 JIEKCUYHI OJWHMIN (HOMEHHM) Ta
CUHTAKCUYHI OJUHUI. AKT HOMIHAIlI COLIOKYJbTYPHUX CTEPEOTHIIIB
BiIOyBa€eThCd 3a (POHETUYHOIO, MOPQOJIOTIYHO 1 CEMaHTUYHOIO
ctparerisimu (Lyubymova, 2022).

MeToO10 TPOIMOHOBAHOTO JIOCHIDKEHHS € BU3HAYMTH O3HAKH, SKI
OOyMOBITIOIOTh ~ BepOali3aliif0  COLIOKYJbTYPHOTO THIAXy MA1JI0BOTO
YOJIOBIKA y aMEpPUKAaHCBKOMY MeEAiHHOMY AUCKypci. JIOCSTHEHHS MeTu
nependayae aHami3 3aco0IB  pempe3eHTallli TUMaXy Y 1CTOPHKO-
KyJbTYpHOMY  KOHTEKCTI 13  3aCTOCYBaHHSAM  MOTHBAIIHOTO 1
CEMaHTUYHOI'O aHAJII3Y.

Teopernunui 6a3uc

JlaBHbOTpeIbKe 3amo3uueHHs] nomen (y MHOXHUHI nomina), WO Yy
JJATUHCBKIA MOB1 O3HA4da€ ivenHux, ATIONIOHINM BH3HAYae SK 3HAK, 3a
JOTIOMOTOI0 SIKOTO JIIOJAWHA 1eHTU(IKYE O3HAKy Oyab-SKOTO 00’€KTa
(Alfieri, 2015: 366). fkio 3aKOpAOHHI HAYKOBIIl 3aCTOCOBYIOTH TEPMIH
HOMeH HacaMIlepel Uil I[O3HAYEHHS BIJIACHUX HAa3B Yy OHOMACTHII
(Burkhardt, 2012), To y BITYM3HSHII JIHTBICTULl HOMEH € TEPMIHOM, SIKUIA
MapKye Kiac 00’ €KTIB ¥ IpeAMETIB, HOMEHKIJIATyPHUX 3HAKIB a0OCTPAKTHO-
nudpoBoro mia"Hy 1 abcTpakTHuUX Ha3B (XamiHoBCchka, 2012: 59) um
BUKOPUCTAETHCS [IJIsl TMO3HAYEHHS TIEBHOTO KyJIbTYpPHOTO KOy HaIlil
(Aymuauk, 2014: 52). Sk 3a3nauae H. HikymiHa «HOMEHH € HE TUIBKH
PI3HOBHUOM CIIeIiaIbHOI JIEKCUYHOI OJUHMII TEPMIHOJIOTIYHOT CUCTEMH, a
I CyTTEBOIO CKJIaJOBOIO HAYKOBOTO CTUJIIO YKpaiHChkoi MoBW» (HikyiniHa,
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2010: 56-57). B. bypak Ha3uBae HOMEHaAMM JICKCEMH PI3HUX CTYIEHIB
KOMYHIKaTUBHOI ~ PEJIEeBAaHTHOCTI  Ta  KYyJbTYpPHO-BiJ0Opa)kajJbHOTO
MOTEHIlIaNy, IO 3aKpIUIIoTh «3acturii crepeotunw» (bypsak, 2019:
108—109). V HamioMy AOCHTIPKEHHI TEPMIH HOMeH BUKOPUCTAHO IS
MO3HAYEHHS 3aKOJI0BAHOTO CYJKEHHS MPO COIlalibHY Ipyny, 1HAUBIAA YU
ABUIIE, 1O y (opMi clioBa 4YM CTIHKOTO CJIOBOCIONYYECHHSI CIyTYe€
CUTHAJIOM-HATSIKOM Ha OIIHKY CYCIiJIbCTBA.

HomeHnu, sKi T1O3HA4alOTh COILIOKYJIbTYPHUM THUIMAX J1JIOBOIO
YOJIOBIKA PO3TIIANAIOTECA 3 TMOMISAY KOHIENTYyaJlbHOI METOHIMIT Yu
metadopu (Lakoff & Johnson, 1980; Kovecses, 2010). Konnenryanbaa
Metadopa, sika € «CImocoOOM MPECTABICHHS OJIHIET pedl uepe3 1HIIY»
(Lakoff & Johnson, 1980: 36-37), i METOHIMIis, SIKa «JI03BOJIIE HaM
BUKOPUCTOBYBAaTH OJIHY CYTHICTh s mo3HaueHHs iHmoi» (Lakoff &
Johnson, 1980: 36-37), 3yMOBIIOIOTH CTpaTerii MO3HAYEHHS HOMEHIB.
HamionaneHa KylbTypa Ta JIOJCHKHI JOCBIJ] € OCHOBHOK PYIIIHHOIO
cuioro y dopmyBanHi MeTadop, ToAl K (i310J0T14HI, TOBEIIHKOBI Ta
EKCIPECHBHI peakIlii JIOJAWHW CIOHYKAIOTh IOSBY KOHIENTYalbHOI
MetoHimii (Kovecses, 2010: 202-204). InTepnperailisi KOHLENTYyalbHOI
METOHIMIi, MeTadopu Ta CHOPIAHEHOI 3 HEl KOHIIENTYaJbHOI alro3il
(Cynbko, 2015) naroTh MOKIMBICTH 3pO3YMITH mpouec (GpopMyBaHHS i
(YHKI[IOHYBaHHSI HOMEHIB Y JUCKYPCI.

BukJiax 0CHOBHOI0 Mmarepiaiy

ComioKyJbTYpHUH THIAX JIJIOBOIO YOJIOBIKA Y aMEpPUKaHCHKOMY
MeI1aJMCKypCl MO3HAYEHO HU3KOK HOMEHIB: captain of industry, robber
baron, babbitt, men in gray suits, pinstriper, vest, suit, CEO, yuppie.
Howmen captain of industry "komanaup iHAYCTpii" J1JI0BOTO YOJIOBiKA, YM1
OaratcTBO 1 BiajJa BIUIMBAJIM Ha MOJITUKY B KpaiHi (Spears, 1998: 46),
BUHUKAE 3a YacH IIBUJKOTO PO3BUTKY KamiTaiaizmMy y 19-my CTOMNITTI.
Bupa3Hna HeraTvuBHa KOHOTAI[l CHHOHIMIYHOTO MMO3HAYEHHS robber barons
«MarHaTU-rpadKHUKW» B1JOOpakae CyMHIBHI 3 MOTJISIy €TUKA METOAU
HAKOIMHUYCHHSI KaliTaly Ta HEYECHI METOM KOHKYpEeHIlii. Y 21-My CTOMITTI
OT0 BUKOPHUCTAHHSI OOMEXKYIOThCSI ICTOPUYHUM KOHTEKCTOM, HaIp., in the
early 1880s under Jay Gould, the robber baron who owned both the
“media’— newspapers— and the “technology” (Crouch, 2018). 3raganuii y
npukiaal Jx. ['ynna, skoro nmo3HaudaroTe rober baron, OyB 3alli3HUYHUM
MarHatoM 1 (IHAHCOBUM CIEKYJISTHTOM, OI[IHKa JISJIBHOCTI SIKOTO
BUpPaXEHA y CJIOBOCIONYUYCHHI operating outside moral bounds «naisitu 3a
Mexero Mmopanti». KepiBHUKM BiIOMUX KOMIIaHIM, Takux sik Facebook,
Google, Apple 1 Amazon.com, 300paxXylOThbCsl 32 CTpATEri€l0 aHAJIOTIT J10
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BIJIOMHX MOHOIOJICTIB MMHYJOro, Hamp., But instead of the likes of
today’s Bezos and Mark Zuckerberg, in the mid-1880s, it was Gould and
John Mackay (Crouch, 2018). Orminka JisIbHOCTI Cy4YaCHUX MOHOIIOJIICTIB
BUP)KEHA IMIUIILIUTHO Yy BU3HaueHH1 iX Gould and John Mackay.
CyuacHOro KepiBHMKAa KOMIIaHIi [O3HAYalOTh IMEHHUKaMH mogul
«MOTyTHIH O13HECMen» (Tam camo). Dpasza will freely harm the public to
make a buck ykazye Ha BIJACYTHICTb JOBIpH TPOMAICHKOCTI [0
MIANPUEMITIB 1 TeHEpAIbHUX JUPEKTOPIB.

Tunax [OUTOBOT JIIOAMHU 1 KEPIBHUKA, SKUW XapaKTEPU3YETHCS
IA0JIOHHICTIO TOTJISIB 1 BIJICYTHICTIO 1HJUBITYyadbHUX OCOOJHBOCTEH,
MO3HAYE€HO HOMEHOM Babbitt. Anto3uBHuil HOMeH Babbitt Bunukae y 20-Ti
poku 20-ro CTONITTS HUISIXOM aCOLIATUBHOTO MEPEHOCY IMEH1 TOJIOBHOTO
nepcoHaxxy ojHoiiMeHHoro pomany C. JIproica Ha comianbHy KaTeropiro
TUIOBUX  JIIOJICH, YBHUPA3HIOYHM  XapaKTepHY I HHX  O3HAKY
KOH(GOPMHOCTI MepCoHaXY: Being a Babbit of conformity and naturally a
congenital hypocrite (Will Walk, 1925). Heo3nadyenuii apTuKib 10
BJIACHOTO 1M’sli Babbit y mnpuknaal yka3ye Ha KaTeroOpil0 KEpiBHHKIB,
OI[IHKa MOpPaJIbHUX SIKOCTEW SKUX HajJaHa y CJIOBOCHIOJIYYEHHI congenital
hypocrite "Bpomxeni munemipu". IxHs ynaBaHa J0OpO3UWIMBICT MacKye
3111 HaMmipu: the Babbits want to reduce wages of the city employees (Not
the City Business?, 1932). KoHTekcTyalibHa CHHOHIMISI 3 IMEHHUKOM
reactionary, 1O Ma€ 3HAYEHHS «3aMEKINH BOPOT YChOTO HOBOTO» ¥
cioBocnonyueHHi holding with the Babbits and reactionaries (Tam camo),
BHU3HAYa€ X BOPOXKE CTABJICHHA 1O CYCHUIBHUX 3MIH 1 10 TPOMaJChKOTO
nporpecy.

VY 70-x pokax 20-ro CTOJITTS BUHUKAE HOMEH men in gray Suits, 110
MO3Ha4Ya€ KOHCEPBATMBHUX Ta HYJHMX KEpiBHHKIB opraizaiiii (Rundell,
2002: 612). HoMen men in gray suits, TakOX SK 1 pinstriper, BAHUKAE 3a
METOHIMIYHOIO MOJCIIII0 «YaCTHHA-IIIIe», B SKIA 30BHIIIHA O3HAKa —
JJIOBUN KOCTIOM CIPOTO KOJIbOPY (gray suit) un nonyisipHa y CrosrydeHux
[raTtax y 20-T1 poku 20-TO CTOJITTS TKAaHWHA Y TOHKY CMYXKKY (pinstripe)
CTa€ XAPAKTEPUCTUKOI MO30aBJIICHOI 1HAUBIAYAJIbHUX PHUC JIOJUHMU.
O@imiiitHUN CTUIIB YOJIOBIYOTO KOCTIOMY HESICKPAaBUX KOJILOPIB, K1 HOCHUB
be60iT y pomani C. JIbtoica, cTae 30BHIIIHBOIO O3HAKOIO KOH(GOPMHOCTI
aMEpPUKAHCHKOTO  CEPEeIHhOTO  KJacy, 1[0 BHU3UBAE KPHUTHKY y
Meniaauckypel 70-xX pokiB MUHYJIOTO CTONITTSA:...tract houses, where 20
men in a grey flannel suit parked 20 compact cars in front of 20 identical
houses (St. Laurent Furnishings, 1972). ¥V npukiaai cloBOCHOJyYEHHS
tract houses «TUNOBI OyIUHKW» 1 identical houses «OJHAKOBI OYIUHKW» €
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CUHOHIMIYHUMHU, BOHHU MiJIKPECIIIOIOTh TOTOXHICTh CIOCO0Y MKUTTS YOJIOBIKIB
y cipux ¢JaHeleBUX KOCTIOMAaX, SIKI KYMYIOTh MOIMYJSAPHI MaJIOJITPaKHI
aBTOMOO1UTI (compact cars), MO CBIAYATh PO YCIIX JIOJUHU CEPEIHBOTO
Kimacy y 70-Ti poku MUHYJOro ctomitrsa. Homen Pinstriper Ttunaxy
JJI0OBOTO YOJIOBiKa POPMYETHCS 3a JIOMOMOroio cydikca -er BiJl IMEHHUKA
pinstripe «TKaHWHAa Yy TOHKY CMYXKy», 10 Oyja TMOmyjiaspHa Yy
Cnonyuyenux Illtarax y 20-ti poku 20-ro cromittsa. Y 70-Ti poku
MUHYJIOTO CTOJITTS 32 METOHIMIYHOIO CTPATEri€l0 BUHUKAIOTh 1 HOMEHU
vest ta suit (Dalzell & Victor, 2013: 2189), B sSkuxX 30BHIIIHSI O3HaKa
JJIOBOTO 4OJIOBiIKa (PKWJIET YU KOCTIOM) aCOLIIOETHCS 3 JIIOJIMHOMO, SKa
HaJiJIeHa BJIAJ0¥0, ajie He TBOpYa.

3MiHH y 30BHIIIHHOMY BHTJISAI1 JIJIOBHUX JIFOACH, IO ommcye (pasa
The man in a grey flannel suit may sport sideburns and psychedelic necktie
these days (Men in a grey, 1976), 3ymMOBI€HI 3HAaYHUM BILJIMBOM
cyokynbTypu Ximi y 60-70-x pokax 20-ro cromittd. MojHa 4oJjoBiya
3adicka 3 Oaukamu (sideburns) Ta HaA3BUYAMHO SCKpaBa 1 IOMITHA
KpaBatka (psychedelic necktie) cTaloTh 0COOIMBOCTSIMHU, K1 YBUPA3HIOIOTh
OCOOHMCTICTh  JUIOBOrO  4YoJsioBika. OpHak  30BHINIHI 3MIHHM  HE
B1I0Opa3mwINCh Ha IXHINH CBITOTJISIHIN MO3UII: ...today’s top-executves
are even less individualistic than those of the 50s, the hey day of
conformity — exclusevely male, Caucasian, predominantly Protestant,
Republican, and of East U.S. origin (Tam camo). V mpukiaai TUMAX
TJI0BOT  JIIOAMHUA ~ BH3HA4YalOTh  3a  O3HakamMu  OUIoi  pacu
(Caucasian), coiiaabHOro KoHcepBaTusMy (Republican), 4010BI4O1 CTaTI
(exclusively male), nporecTaHTChKOTO BipocnoBinanHs (Protestant) 1
noxo pkeHHs 13 Cxoxny kpainu (East U.S. origin).

Hoge noznauennss CEQO Ttunaxy J170BOI JIIOJIUHU, KEPIBHUKA BEJIUKOI
¢GipMU UM TIAOPUEMCTBA 3’ ABISIEThCSA Y MeAiaguckypcl 70-x pokiB 20-ro
cTomiTTs. AOpeBiaTypa, 0 CKIIAIA€ThCs 31 CIIB chief executive officer mae
3HAUYCHHS «BUKOHAaBYa 0Cc00a 3 TOBHOBAXXEHHSM MpPHUHMATH PIIlICHHS B
opranizamii un ¢ipmi» (Mish, 2004: 116). Axponim CEO 3’sBnserscs y
xypHani Harvard Business Review Ha modatky 70-X pokiB 20-ro CTONITTA,
3a 4yacH MOIIMPEHHs J10epalbHUX MOMISAIB. Uepe3 BUMOry ydacy NMUCATH
IIBUJIKO CJIOBOCTIOJIYYEHHSI chief executive officer CKOpPOUYYETHCS 10
abpesiatrypu CEO 3 mofanbIIon aKkpoHIMI3allito, IKy BU3HAYalOTh Y (pasi
becoming a word, CEO has redefined our world (Galdieri, 2013).
AxkpoHiM CEO ctae HomeHoMm tunaxy: the CEO has become what he is
today: a cultural icon, celebrated and hated, creator and destroyer, a
symbol of American success or the villain behind America’s current woes
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(Tam camo). AMOiBajieHTHA OI[IHKA TUIAXY JiJIOBOTO YOJIOBiKa BUpaXEHA
y  CIOBOCIIONYYeHHSIX celebrated and hated «nupociaBaeHun 1
3HEHaBUKEHUW», creator and destroyer «TBOpelb 1 pyHHIBHUKY, a symbol
of American success or the villain «CUMBOJ aMEPUKAHCHKOTO YCIIXy a0o0
auxoaii». Ilo3uTUBHI pUCHM THUMAXy MAUJIOBOTO YOJOBIKA MEpenaHi y
CJIOBOCTIONYUYCHHSX Strong and powerful «CWIbHUW Ta BIaAHUN», born
with talents of entrepreneurship «tananoButuii nianpuemenb» (Westling,
2021). IlpukmeTHukHu arrogant «caMOBIIEBHEHUI», greedy <«okamiOHUID,
compulsive «iIkmil  cTpaxkmae Big HaB’s3auBHX  17en»,  selfish
«eroictuunuit» (Goudreau, 2011) BupaxaroTh HEraTUBHY OIIIHKY THUIIAXKY.
[IparHeHHs1 ycmixy JAUIOBOTO YOJIOBIKA IMEPEMOITH OyIb-IKOH ILIHOIO
BU3HAYA€E CIOBOCIONYYEHHS Wwin at all cost «mnepeMorta OyIb-IKOIO
I[IHOIO» (TaM caMo) IO BIUIMBAE Ha CTOCYHKH 3 CiM’€r0. BoHU eMOIiitHO
BIJIOKpPEMJICHI BiJl CBO€I pOJUHMU: they are chronically absent fathers or
husbands who are emotionally cut off from their families (Tam camo).

BHacnigok €KOHOMIYHOTO 3pocTaHHs B KpaiHi y 80-Ti poku 20-ro
CTOJIITTSI BUHUKAE KaTEeropis IUIOBUX YOJIOBIKIB, SIKI 1€ Y MOJIOJOMY BIIIi
CTalIOTh yCHIMTHUMHU. TUNAX OTPUMYE MO3HAYAETHCS HOMEHOM Yuppie, 1110
Ma€ 3HCBAXKJIMBY KOHOTAIII0 Yepe3 KOPUCTOIIOOCTBO, SIK€ BU3HAETHCS iX
rOJIOBHOIO O3HAKOIO: the greed of Wall Street, which to many has come to
be embodied by the well-manicured yuppie (Cassidy, 1985). Homen
Yuppie BuWHHMKae 3a JIOTIYHOIO CTpaTeTi€ro, sKa TPYHTYETbCS Ha
BepOanizaiii pepepeHIiiHuX O3HaK, MPEICTaBICHUX y CJIOBOCHOJIYYEHHI
young upwardly mobile professional «MOTOIWN CIIEIIANIICT, OPIEHTOBAHUN
Ha Kkap’epHuid 3pict» (Dalzell, 2018: 863), B skux HE BIACIIIKOBYETHCS
€MOI[IMHO-OI[IHHE CIIPUMHSTTS 00’€KTy  HOMIHAIII]. Buacnigox
akpoHimizalli crnoBocnoiydyeHHs crae HC Yuppie, mo QIikcyeTbes y
CJIOBHMKAaX Y 3HAUYE€HHI «MOJOJIMNA TpOoQecioHad 3 YHIBEPCUTETCHKOIO
OCBITOIO, SIKUM Mae A00pe oIylauyBaHy poOOTYy 1 *KHBE y BEJIHUKUX MICTax
yu y nepeamictsax» (Mish, 2004: 938). V meniitHoMmy AUCKYpCl CepeIrHU
80-X pOKIB MHUHYJIOTO CTOJITTS HAJA€ThCS 1HINIA BEpPCiss BUHUKHEHHS
HOMEHY Yuppie — 11¢ aKpOHiIMi3allld Ha3BU Oprasizaiii IOJITHYHO
akTUBHUX X1m Youth International Party no aOpeBiaTypu sKoi OyB
nomanuii cyikc -ie:... politically active hippies, originally in the US
1960s: acronym from Youth International Party + the suffix -ie, suggested
by hippy. I1i3Hime akpoHiM Yippie 3MIHIOEThCS Ha Yuppie.

Y 80-11 poku 20-ro CTOJITTS HOMEH Yuppie CHpUUMAETHCS SK
3HEBAXJIUBE TO3HA4YeHHs (disparaged Yuppie term) KaTeropii MoOJIOJIUX
kepiBHMKIB (Yuppie-category) (Yuppie logo, 1986). Tumax wmosoaux
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Kap’€PUCTIB HAa3UBAKOTh Y Mediaauckypci national trend (Stugh, 1984) 1
Age of Yuppie «enoxoro wmosogux Kap epuctiBy (Cassidy, 1985).
BuHukHEHHS coIliadbHOT KaTeropii MOJOAMX KEPIBHUKIB, KI MparHyiu
3pOoOHUTH Kap’€py, Ha3UBaIOTh y MEIIaJUCKYpCi MOCIIAOBHUM €TaroM
PO3BUTKY Y4YHIB MPUBATHUX IIKLI 13 3aMOXXHHX POJHWH, SKHX Ha3BHAJIU
preppie:. Yuppie is the movement that follows preppie,...but all former
preppies are not necessarily yuppies (Stugh, 1984). Opnak Tunax
MOJIOJAMX JUJIOBUX JIIOJed BHU3HA4Ya€e OakaHHS JOCITTH yCmix 1
npansoBUTICTh: While the prepies were windsurfing off Ibiza with Daddy’s
money, middle-class yuppies were just going into low or business school.
Now they are out and going for six figure incomes (Tam camo).

HesBaxkaroun Ha Te€, 110 COINIOKYJIBTYPHHUM THUIAXX MOJIOAUX I1JTOBUX
J0/ICH € TeHIEPHO HeUTpaIbHUM, HOro MeiiiHe 300paKeHHs aCOIIFOEThCS
MepeBakHO 3 YOJIOBIKaMHU, siki Hapoauiauch y 1946—1964 poku: Americans
born between the years

1946-1964 (Cassidy, 1985). [ns mo3HauyeHHS MOJOAMX MJIJTOBUX
KIHOK BHUKOPHUCTAETHCS TEHISPHO MapKOBaHE CIOBOCIONIyUYeHHs Female
Yuppie (Rodricks, 1985).

ATpubyTamMu TUTIAXY, SIKHHA IMO3HAYa€E HOMEH Yuppie € MOJOAWHN BIK
(around 30), ocBiTa, sIKy OTPUMYIOTh y MPOBIIHUX YHIBEPCUTETaX BUIIAX
Kkpainu (a graduate of an Ivy League college) 1 BUcoka 3apo0iTHa 1uiaTa,
0 J03BOJISIE IM BUTpadaTH OaraTo KOIUTIB Ha gopori kocTiomu (5600
suits), kBaptupu ($250000 downtown cooperative apartment) 1 MOJIHI
1HO3eMH1 aBTOMOOWTI (a fancy foreign sports car) (Hendrick, 1987).

CnoBocnionyueHHst  well-manicured yuppie «100pe IOTJSHYTI»
(Hendrick, 1987), meticulously groomed «petenbHo nornsuyTi» (Harlan,
1985) yka3yioTh Ha NOPUCTPACTh MOJIOJUX MAUIOBHUX YOJIOBIKIB TapHO
BUrisigat: Yuppie bodies are lot like Yuppie cars: sleek, unwrinkled and
spit-polished clean (Tam camo). IpoHIs y HNPUKIIAIl CTBOPIOETHCS y TTOPIBHSIHHI
ABTOMOOLITIB MOJIOJUX JIFOJIEH 3 1X TJIaJIKUMU 1 BIIMIOJIIPOBAHUMU TIJIAMH.

[lonynsipHICTh THUNAXY MOJOAUX Kap €pUCTIB Y MeEIIaIUCKypCi
cepeaunu 80-x pokiB 20-ro CTOMITTS BiI0Opa3wiachk y MOsiBl HOBUX CJIIB Ta
BUpa3iB. Y CTBOPEHUX 3a JIONMOMOTOI0 CYy(PIKCiB aOCTpaKTHUX IMEHHUKAX
y3araJIbHIOIOTHCS XapakTepHi 03HakKW TUNaxy (Yuppieness), BU3BHAUYA€ThCS
npolec Haa0aHHS O3HAaK, SKi arpuOyroTh THHAXY (Vuppification) Ta
BUPAXXAE€TbCS BUCOKUM collaibHUN cTatyc (yuppiedom). CHOBOCHONYyYEHHS
Yuppie status, 110 BUKOPHUCTAETHCS y MEMIQAUCKYpCl JUIsl TO3HAYEHHS
COIIAIBHOTO CTaTyCy BEpPXIBKHM CEPEIHbOr0 KJacy, BHUPI3HSIE O3HAKY
YCIIITHOCTI MOJIOJIMX JT1JIOBUX YOJIOBIKIB.

177



BoanHb difionoriyHa: TeKCT | KOHTEKCT

VY 21-My CTOMNITTI THUIMAXX MOJIOJUX JITOBUX JIFOJICH CIIPUUMAETHCS SIK
aHaxpoHi3M (We can’t bring back the old yuppie) (The Yuppie Stereotype,
2017), a HOMEH yuppie CcTa€ TO3HAYKOI TIEPIOAY EKOHOMIYHOTO
MIPOLIBITaHHS KpaiHu: yuppie ...bygone cultural archetype of the 1980s
(Demos, 2020). ¥ cydacHy enoxy B Y>KHUTKY MOJITUYHO-KOpEKTHUX 3MI
3anuiaeTrbes HoMeH CEQ, 110 3aCTOCOBYETHCS 10 IUTOBUX KIHOK.

Tabmums 1. Ilo3HadyeHHS COIIOKYJBTYPHOI'O THIIAXY J1JIOBOTO
yoJioBika Meaiaauckypei CIITA
Howmen [lepion BunukHeHHs | HasiBHICTB y
CTEPEOTHUITY Cy4acHOMY
MeIIaIuCKypCl
captain of | kineup 19-ro cT. HE BUKOPHUCTAETHCS
industry

robber baron

KiHenb 19-10o cT.

HC BUKOPHUCTAETHCA

man in gray suit

70-11 poxu 20-r0 CT.

HC BUKOPHUCTAE€THCA

CEO
Yuppie

70-11 poku 20-T0 CT. BUKOPUCTAETHCS

80-11 poku 20-T0 CT. HE BUKOPUCTAETHCS

Homenu CEO 1 Yuppie, mi0 Ha BiAMIHY BIiJI BUHUKIHMX paHIIlIe
HOMEHIB, IO3HAYaIOTh JIUIOBY JIIOJMHY HE3aJIeKHO BIJI X CTaTTi. Sk
MOKa3aHO y Ta0duIl, OUIBIIICTh MO3HAYEHb THUIAXYy JLJIOBOIO YOJOBIKA
3HUKAIOTh 3 Y)KUTKY Cy4aCHOTO MEJIIITHOTO TUCKYPCY.

HaykoBa HOBU3HA

VY poboTti Bnepiie 0yJio po3MISTHYTO BepOaibHI 3aCO0M pernpe3eHTallli
COI[IOKYJIFTYPHOI'O THUIIaXy JAUJIOBOTO YOJOBIKA Y MEIIMHOMY AUCKYpCi
CIIA, s3miiicHeHO aHall3 HOMIHATUBHHUX 3aco0IB IOro IO3HAYEHHS,
CXapaKTepU30BaHO JICKCUYHI OJWHUIN, SKI TMO3HAYalOTh el THUMAX Yy
T1aXpOHIYHOMY aCIEKTI.

BucnoBku

dopMyBaHHS  COIIOKYJBTYPHOTO THIAXy JUIOBOTO  YOJOBIKA
MOYMHAETLCS Yy MEpIoJl PO3BUTKY KamTaii3Mmy y 19-my cromitri. AHam3
JIKCUYHHMX 1 CHHTAaKCUYHUX 3ac001B BepOasti3allii 1bOro COIIOKYJIbTYPHOIO
TUMTAXY B AaMEPUKAHCBKOMY MEIIMHOMY JHUCKYpCl TIOKa3aB, IO
CTEpPEOTHINI3alllS  COLIATBHOI KaTeropii yCHIMIHUX 4YOJOBIKIB, SIKi
3aiiMalOThCSl MIANPUEMHUIIBKOIO ISUTBHICTIO, BiOYBAa€ThCS 3a TAKUMU
o3Hakamu: 1) cTporuii, cTpuMaHuil 1 KOHCEPBATUBHUU CTHIIb OAATY (men
in gray suits, pinstriper, vest, suit); 2) kepiBHa nocaza (captain of industry
CEQ); 3) xoudopmizm (Babbit); 4) amOitHIicTs (Yuppie); 5) aii Ta BUMHKH,
AK1 CcylepedaTrh 3aKoHaMm Mmopaii (robber baron). Meniiinuil iHTEepec 0
178



Bunyck 39, 2025

TUMAXYy JLJIOBOTO YOJIOBiKa B1I0OpaXa€eThbCsl Y BUHMKHEHHI JASpHUBaIlIHO1
napagurmMu Horo HoMmeHa (Yuppie). BUHHMKHEHHS PI3HMX HOMEHIB Ha
MO3HAYCHHS TUMAXyY CB1IYaTh Mpo 3MiHU (DOKYCY yBaru CycCHUIbCTBA Ha
MEBHUX O3HAKaX COIaJlbHOI KaTeropii JIJTOBUX YOJIOBIKIB, CHOPUNHHATTS
SAKUX 3yMOBJICHE 1J€OJIOTTYHUMU HACTaHOBAaMU TI€BHOTO 1CTOPUYHOTO
epiozy.

Jlitreparypa

bypsxk, B. B. (2019). Bep6amizariiss poAMHHUX CTEPEOTHIIIB B YKPATHCHKIM, MOJIbCHKIM
1 OpUTaHCHKIA pealicTUUHIN Mmpo3i Apyroi nmosopuHu XIX cromitts [Heoryom.
muc. kauj. ¢ui. Hayk]. JIbBIBCHKMN HalllOHAJIBHUI YHIBEpCUTET IMEHI [BaHa
®dpaHkKa.

Hynuauk, O. M. (2014). TepMiHOpO3MEXYyBaHHS MOHATH HOMEH — OHIM. HaykoBwii
HOMEH Ta 3arajbHOBXHBAaHUM XyINOxXHIN. Haykoei sanucku Hayionanvrnozo
yHigepcumemy "Ocmposzvka akademis". Cepia: Dinonocivna, 50, 52-55.

Mapunmuna, A.A. (2018). [lendepna idenmuunicmv 6  AH2IOMOGHOMY
NOCMMOOEPHICMCbKOMY OUCKYPCI: COYIOKYIbMYPHULL ma JIHSB0N0eMUYHULL
acnekmu (Ha mamepiani HAYKOBUX, NYONIYUCMUYHUX MA XYOONCHIX MEKCMIE.
Kam’sinenp-Iloainsepkuit: TIT ByitHunbkuit O. A.

Hikymina, H. (2010). Hduckycii momo TepmiHa "HomeH" B YKpaiHCBKOMY Ta
3apyOIKHOMY  MOBO3HABCTBL.  Bicnux  HayionanvHoeo  yHieepcmumemy
«J/Iveiscoka nonimexunikay. Cepia «llpobnemu ykpaincokoi mepminonoziiy, 676,
56-61.

Cynbko, H. O. (2015). Amo3zis gk Mapkep IHTEPTEKCTYaJbHOCTI B
aHTJIIICBKOMOBHOMY Ta3eTHOMY 3arojioBky [Heomy6n. nuc. kang. i
Hayk|.YepHiBeLbKUI HalllOHANBHUM yHIBepcuTeT iMeHl FOpis denpkoBuya.

XauiHoBcbka, JI. (2012). Kopesnsiis NOHATh TEPMiH 1 HOMEH B YKPAiHChKIM HAyKOBO-
TEeXHIYHIA TepMmiHonorii. Bicnux Hayionanvnoeo yHisepcumemy «Jlvgiecvka
nonimexuixay. Cepis «lIpobnemu ykpaincvkoi mepminonoziiy, 733, 57-59.

Alfieri, L. (2015). The birth of the adjective class as a problem of translation. Open
Linguistics,1, P. 361-375.

Burkhardt, A. (2012). Nomen est omen? The proper name and its meaning(s) — from
a philosophical and linguistic point of view. Muttersprache Vierteljahresschrift
fiir Deutsche Sprache,122 (3), 215-232.

Cassidy, S. (February 5, 1985). Going Yap the Ladder of Success in Lancaster.
Lancaster New Era, 12. https://www.newspapers.com/image/563043241.

Crouch, G. (31 July, 2018). Why we need government to safeguard against the new
robber barons. The Washington Post. https://www.washingtonpost.com/
news/made-byhistory/wp/2018/07/31/why-we-need-government-to-safeguard-
against-the-new-robber-barons/.

Dalzell, T. (2018). Dictionary of Modern American Slang and Unconventional
English. London, New York: Routledge.

Dalzell T., Victor T. (2013). The New Partridge Dictionary of Slang and
Unconventional English. 2d ed. London, New York: Routledge.

179


https://www.washingtonpost.com/news/made-byhistory/wp/2018/07/31/why-we-need-government-to-safeguard-against-the-new-robber-barons/
https://www.washingtonpost.com/news/made-byhistory/wp/2018/07/31/why-we-need-government-to-safeguard-against-the-new-robber-barons/
https://www.washingtonpost.com/news/made-byhistory/wp/2018/07/31/why-we-need-government-to-safeguard-against-the-new-robber-barons/

BoanHb difionoriyHa: TeKCT | KOHTEKCT

Demos, T. (July 8, 2020). Brooks Brothers’ Demise: A Final Indignity for the Yuppie
Generation. The Wall Street Journal. https://www.wsj.com/articles/brooks-
brothers-demise-a-final-indignity-for-the-yuppie-generation-11594228627.

Galdieri, L.V. (April 6, 2013). The First CEO. Lvgaldieri.
https://lvgaldieri.com/2012/04/06/the-first-ceo/.

Goudreau, J. (November 17, 2011). The 10 Worst Stereotypes About Powerful Men.
Forbes. https://www.forbes.com/sites/jennagoudreau/2011/11/17/worst-
stereotypes-about-powerful-men-steve-jobs-bill-gates/?sh=1aa54b216c¢55.

Harlan, D. (January 22, 1985). Yuppie bodies difficult to maintain, easy to transform.
The Odessa American, 6. https://www.newspapers.com/image/299575718.

Hendrick, B. (October 30, 1987). Stock dive; not yuppies; no apologies. The Dayton
Daily News, 20. https://www.newspapers.com/image/397847966.

Kovecses, Z. (2010). Metaphor and Culture. Acta Universitatis Sapientiae,
Philologica, 2 ( 2), 197-220.

Lakoff, G. & Johnson, M. (1980). Metaphors We Live By. Chicago: University of
Chicago Press.

Lyubymova, S. (2022). Nomen Est Omen Socialis. Designation as means of
stereotyping. Acta Universitatis Sapientiae, Philologica,14 (2),116—133.

Men in a grey flannel suit cut from same cloth, even less individualistic. (December
2, 1976). The Miami News, 7. https://www.newspapers.com/image/301509125/.

Mish, F. C. (2004). The Merriam—Webster Dictionary. Springfield: Merriam—
Webster.

Niebrzegowska-Bartminska, S. (2013). Stereotypes and values in the linguistic world
view. In A. Glaz, D. Danaher & P. Lozowski (Eds.), The Linguistic Worldview:
Ethnolinguistics, Cognition, and Culture (pp.199-214). London: Versita.

Not the City Business? (July 9, 1932). Reading  Times, 8.
https://www.newspapers.com/image/48098919.

Rodricks, D. (April 16, 1985). Yuppie's Life Not Always a Bowl of Sushi. The Town
Talk, 7. https://www.newspapers.com/image/216478846.

Rundell, M. 2002. Macmillan English Dictionary. Macmillan Education Ltd.

Spears R. A. (1998). NTC's Thematic Dictionary of American Slang. NTC’s
Publishing Group.

St. Laurent Furnishings Offer Tasteful Variety. (17 December, 1972). The Wichita
Beacon, 34. https://www.newspapers.com/image/694564806.

Stugh, Ch. (January 28,1984). Yuppies: yupbeat, yupright, yupward. The Journal
Herald, 21. https://www.newspapers.com/image/395652098.

Tomasello, M. (2003). The key is social cognition. In D. Gentner & S. Goldin-
Meadow

(Eds.), Language in mind: Advances in the study of language and thought (pp. 47—
57). MIT Press.

Westling, A. (June 23, 2021). The entrepreneur stereotype: More than meets the eye.
The Grey Journal. https://greyjournal.net/play/style/the-entrepreneur-stereotype-
more-than-meets-the-eye/.

Will Walk on their Beards. (4 June, 1925). The Akron Beacon Journal, 4.
https://www.newspapers.com/image/228595010.

180


https://www.wsj.com/articles/brooks-brothers-demise-a-final-indignity-for-the-yuppie-generation-11594228627
https://www.wsj.com/articles/brooks-brothers-demise-a-final-indignity-for-the-yuppie-generation-11594228627
https://lvgaldieri.com/2012/04/06/the-first-ceo/
https://www.newspapers.com/image/48098919
https://www.newspapers.com/image/216478846
https://www.newspapers.com/image/694564806

Bunyck 39, 2025

“Yuppie” logo goes commercial. (July 30, 1986). The Tennessean, 36.
https://www.newspapers.com/image/112262273.

The Yuppie Stereotype Is Dying And We Need To Save It. (August 22, 2017).
50ClockShadow. https://postgradproblems.com/the-yuppie-stereotype-is-dying-
and-we-need-to-save-it/.

References

Buriak, V. V. (2019). Verbalizatsiia rodynnykh stereotypiv v ukrainskii, polskii 1 brytanskii
realistychnii prozi druhoi polovyny KhIKh stolittia [Verbalization of Family
Stereotypes in Ukrainian, Polish and British Realistic Prose of the Second Half of the
Nineteenth Century] [Neopubl. dys. kand. fil. nauk]. Lvivskyi natsionalnyi universytet
iment Ivana Franka. (In Ukrainian).

Dudnyk, O. M. (2014). Terminorozmezhuvannia poniat nomen — onim. Naukovyi nomen ta
zahalnovzhyvanyi khudozhnii [Differentiation of termins nomen and onym. Scientific
nomen and commonly used artistic nomen] Naukovi zapysky Natsionalnoho. (In
Ukrainian).

Marchishina A. A. (2018). Genderna identychnist v anhlomovnomu postmodernistskomu
dyskursi: sotsiokulturnyi ta linhvopoetychnyi aspekty (na materiali naukovykh,
publitsystychnykh ta khudozhnikh tekstiv [Gender identity in English postmodern
discourse: socio-cultural and linguistic-poetic aspects (based on scientific, journalistic
and literary texts)]. Kamianets-Podilskyi: Buinitsky OA. (In Ukrainian).

Nikulina, N. (2010). Dyskusii shchodo termina "nomen" v ukrainskomu ta zarubizhnomu
movoznavstvi [Discussions of the term “nomen” in Ukrainian and foreign linguistics].
Visnyk Natsionalnoho universtytetu "Lvivska politekhnika". Seriia "Problemy
ukrainskoi terminolohii", 676, 56—61. (In Ukrainian).

Sunko, N. O. (2015). Aliuziia yak marker intertekstualnosti v anhliiskomovnomu
hazetnomu zaholovku [Allusion as a Marker of Intertextuality in English Newspaper
Headline] [Neopubl. dys. kand. fil. nauk]. Chernivetskyi natsionalnyi universytet
imeni Yuriia Fedkovycha (In Ukrainian).

Khalinovska, L. (2012). Koreliatsiia poniat termin 1 nomen v ukrainskii naukovo-
tekhnichnii terminolohii [Correlation of the concepts of term and nomen in Ukrainian
scientific and technical terminology]. Visnyk Natsionalnoho universtytetu "Lvivska
politekhnika". Seriia "Problemy ukrainskoi terminolohii", 733, 57-59. (In Ukrainian).

Alfieri, L. (2015). The birth of the adjective class as a problem of translation. Open
Linguistics,1,361-375.

Burkhardt, A. (2012). Nomen est omen? The proper name and its meaning(s) — from a
philosophical and linguistic point of view. Muttersprache Vierteljahresschrift fiir
Deutsche Sprache,122 (3), 215-232.

Cassidy, S. (February 5, 1985). Going Yap the Ladder of Success in Lancaster. Lancaster
New Era, 12. https://www.newspapers.com/image/563043241

Crouch, G. (31 July, 2018). Why we need government to safeguard against the new robber
barons. The Washington Post. https://www.washingtonpost.com/ news/made-by-
history/wp/2018/07/31/why-we-need-government-to-safeguard-against-the-new-
robber-barons/.

181


https://www.washingtonpost.com/news/made-by-history/wp/2018/07/31/why-we-need-government-to-safeguard-against-the-new-robber-barons/
https://www.washingtonpost.com/news/made-by-history/wp/2018/07/31/why-we-need-government-to-safeguard-against-the-new-robber-barons/
https://www.washingtonpost.com/news/made-by-history/wp/2018/07/31/why-we-need-government-to-safeguard-against-the-new-robber-barons/

BoanHb difionoriyHa: TeKCT | KOHTEKCT

Dalzell, T. (2018). Dictionary of Modern American Slang and Unconventional English.
London, New York: Routledge.

Dalzell T., Victor T. (2013). The New Partridge Dictionary of Slang and Unconventional
English. 2d ed. London, New York: Routledge.

Demos, T. (July 8, 2020). Brooks Brothers’ Demise: A Final Indignity for the Yuppie
Generation. The Wall Street Journal. https://www.wsj.com/articles/brooks-brothers-
demise-a-final-indignity-for-the-yuppie-generation-11594228627.

Galdieri, L.V. (April 6, 2013). The First CEO. Lvgaldieri.
https://Ivgaldieri.com/2012/04/06/the-first-ceo/.

Goudreau, J. (November 17, 2011).The 10 Worst Stereotypes About Powerful Men.
Forbes.  https://www.forbes.com/sites/jennagoudreau/2011/11/17/worst-stereotypes-
about-powerful-men-steve-jobs-bill-gates/?sh=1aa54b216c55.

Harlan, D. (January 22, 1985). Yuppie bodies difficult to maintain, easy to transform. 7he
Odessa American, 6. https://www.newspapers.com/image/299575718.

Hendrick, B. (October 30, 1987). Stock dive; not yuppies; no apologies. The Dayton Daily
News, 20. https://www.newspapers.com/image/397847966.

Kovecses, Z. (2010). Metaphor and Culture. Acta Universitatis Sapientiae, Philologica, 2
(2), 197-220.

Lakoft, G. & Johnson, M. (1980). Metaphors We Live By. Chicago: University of Chicago
Press.

Lyubymova, S. (2022). Nomen Est Omen Socialis. Designation as means of stereotyping.
Acta Universitatis Sapientiae, Philologica,14 (2),116—133.

Men in a grey flannel suit cut from same cloth, even less individualistic. (December 2,
1976). The Miami News, 7. https://www.newspapers.com/image/301509125/.

Mish, F. C. (2004). The Merriam—Webster Dictionary. Springfield: Merriam—Webster.

Niebrzegowska-Bartminska, S. (2013). Stereotypes and values in the linguistic world view.
In A. Glaz, D. Danaher & P. Lozowski (Eds.), The Linguistic Worldview:
Ethnolinguistics, Cognition, and Culture (pp.199-214). London: Versita.

Not the City Business?  (July 9, 1932).  Reading  Times, 8.
https://www.newspapers.com/image/48098919.

Rodricks, D. (April 16, 1985). Yuppie's Life Not Always a Bowl of Sushi. 7The Town Talk,
7. https://www.newspapers.com/image/216478846.

Rundell, M. 2002. Macmillan English Dictionary. Macmillan Education Ltd.

Spears R. A. (1998). NTC's Thematic Dictionary of American Slang. NTC’s Publishing
Group.

St. Laurent Furnishings Offer Tasteful Variety. (17 December, 1972). The Wichita Beacon,
34. https://www.newspapers.com/image/694564806.

Stugh, Ch. (January 28,1984). Yuppies: yupbeat, yupright, yupward. The Journal

Herald, 21. https://www.newspapers.com/image/395652098.

Tomasello, M. (2003). The key is social cognition. In D. Gentner & S. Goldin-Meadow

(Eds.), Language in mind: Advances in the study of language and thought (pp. 47-57). MIT
Press.

Westling, A. (June 23, 2021). The entrepreneur stereotype: More than meets the eye. The
Grey Journal. https://greyjournal.net/play/style/the-entrepreneur-stereotype-more-
than-meets-the-eye/.

182


https://www.wsj.com/articles/brooks-brothers-demise-a-final-indignity-for-the-yuppie-generation-11594228627
https://www.wsj.com/articles/brooks-brothers-demise-a-final-indignity-for-the-yuppie-generation-11594228627
https://lvgaldieri.com/2012/04/06/the-first-ceo/
https://www.newspapers.com/image/48098919
https://www.newspapers.com/image/216478846
https://www.newspapers.com/image/694564806

Bunyck 39, 2025

Will Walk on their Beards. (4 June, 1925). The Akron Beacon Journal, 4.
https://www.newspapers.com/image/228595010.

“Yuppie” logo goes commercial. (July 30, 1986). The Tennessean, 36.
https://www.newspapers.com/image/112262273.

The Yuppie Stereotype Is Dying And We Need To Save It. (August 22, 2017).
50ClockShadow.  https://postgradproblems.com/the-yuppie-stereotype-is-dying-and-
we-need-to-save-it/.

Svetlana Lyubymova. Sociocultural type of a business man (based on American
media sources). The article is devoted to the study of the lexical units that designate a
sociocultural type of a businessman in the American media discourse of the 20" — 21t
centuries. In the frame of this research, a sociocultural type is considered a stereotype that
presents the portrayal of a social category, which is evaluated in accordance with its gender
prescribed role. The purpose of this article is to present the results of a study of the features
that determine the verbalization of the sociocultural type of a business man in American
media discourse. The methodology of the study is based on motivational and semantic
analysis within their historical and cultural contexts. The representation of a sociocultural
type in media discourse is realized through syntactic units and nomina, which are in the
form of words or stable word combinations codifies information about a social category and
represent it in the media discourse. The act of designation of sociocultural types is carried
out through the application of metaphorical, metonymic and allusive strategies. Encoded in
the nomina information about the social category unfolds in the syntactic structures of
media discourse. It has been found that the designation of a sociocultural type of a
businessman in the American media discourse of the 20" 21" century is conditioned by a
conservative style of the attire, a social status, conformism, which determines the worldview
and lifestyle of a successful man and the behavior that contradicts the laws of morality. The
emergence of different nomina of the sociocultural type indicates changes in the perception
of a social category of businessmen in American society. The emergence of various nomina
of this type 1s conditioned by the ideological principles of the society in a certain historical
period.

Key words: sociocultural type, businessman, nomen, designation strategies, feature of
designation.
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